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Guide for Creating an Effective ATDW Profile
Simple guide

Listing Multiple Products:
Each profile must include only one product. If your business offers multiple services, create a separate listing for each.
Example:
If you have an attraction, a food outlet, and accommodation, list them under:
· Attraction,
· Food & Drink,
· Accommodation.
For bookable tours or events, create additional listings. This ensures each product is correctly categorised and easy to find.

Name, Address, and Phone Number 
· Use the same name, address, and phone number for your business or event on all platforms.
This includes your website, ATDW listing, booking system, and social media.
· Consistency helps search engines (like Google) recognise your business.

Writing Your Description
· Start with your product name in the first sentence for better visibility online.
Use a clear structure:
· Begin with your product name and its highlights.
· Add details about what you offer (services, facilities, etc.).
· End with helpful information like “how to get there” (e.g., “Located 30 minutes from the airport”).

Tips for Writing:
· Keep sentences and paragraphs short for easy reading.
· Use keywords your audience might search for (e.g., "family-friendly winery").
· Write in the third person (e.g., “The venue offers…”). Avoid words like “we” or “our.”
Don’t include:
· Phone numbers, email addresses, or prices.
· Abbreviations (like BYO or TV) or symbols (@, &, !).

Images and Videos
· Use bright, clear, and high-quality images to grab attention.
· Upload images at their largest size (minimum 1600 x 1200 pixels).
· Use landscape orientation (horizontal). Portrait images might not display properly.
Avoid:
· Logos, text, or banners on images.
· Flyers, collages, or photos with white backgrounds.

Photo Tips:
· Take photos on sunny days for natural brightness.
· Shoot from a corner to show room size or depth.
· Remove clutter to make the space look clean.
· Include exterior photos to give visitors a full picture of your location.
Video Tips:
· Add YouTube links for short videos (featuring people enjoying your product).

Social Media
· Only add social media accounts you update regularly.
· Use business accounts (not personal ones).

Accessibility
· ATDW requires information about accessibility.
· This includes features like ramps, parking spaces, or accessible restrooms.
· Provide as much detail as you can here. Remember, one in 5 travellers have access needs.

Helpful Tips
· Forgot your password? Click ‘Forgot Password’ on the ATDW login page to reset it.
· Want help managing your listing? Add other users under the ‘Account’ tab.
· Finished updating? Click ‘Send for Review’ to submit your changes (takes 1–2 business days).
· Save time by cloning similar event listings using the ‘Clone’ option.
· Add no-reply@atdw-online.com.au to your email contacts to avoid missing important updates.
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